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Email:   
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Course Description 

?ö§TXãöî �ìXî XJìN| �JãT�Jêê ̉ ©�ìXöJÄ  ̉ �Nç ãNXêöî �çZ�ä XìN| JãTÄî X�ä JãJzXä Xãö₧�J î î ç ìöä Xãö₧�
ê ìÄNÄãz₧�¶Äî  §J  ̉  î  ₧�XöN→�;  ̉  JããÄãz₧�TÄî  öìÄM§ḟ  ç  ã �î  §êêç  ìö�Z§ãNḟ  ç  ã î  ₧�î  X̉̉  Äãz₧�JT¶Xìḟ  î  Äãz�JãT�  
ê ìç ä ç ḟ ç ã �Äã�ìXz§̉ J ì�ìXöJÄ̉ �M§î ÄãXî î �ç ê XìJḟ ç ãî �J ìX�ìXî XJìN| XT�Jã T�TÄî N§î î XT→�.ö�Äî � 
ìXNç ä ä Xã TXT�î ö§TXãöî �Nç ä ê ̉ XöX�5 1 A+ �ℓ℅ℓ℅�Jã T�5 1 A+ �ℓ℅▪ ℅�ê ìÄç ì�öç �öJÜÄã z�ö| Äî � 
Nç §ìî X →� 

Semester: Spring 

A| X�ç¶XìJ ̉ ̉ �ê §ìê ç î X�ç Z�ö| Äî �Nç §ìî X�Äî �öç �Jê ê ̉ ©�ä Jã JzXä Xãö�ö| Xç ì©�JãT�M§î Äã Xî î �î öìJöXz©� 
öç  �ä  ç  TXìã�N|  J ̉  ̉ XãzXî  �Äã �XãöìXêìXãX§ìî  |  Äê�J  ãT�ìXöJ  Ä̉ �X®êJ  ã î  Äçã→�Hç  §�ß  Ä̉ ̉ �J  Ní  §ÄìX�  
Üãçß  ̉ XTzX�çZ�X]  XNḟ  ¶X�ê ìç  NXî  î  Xî  �ß  |  ÄN|  �NJã �Nç  ãöìÄM§öX�öç  �X]  XNḟ  ¶X�ä  XìN|  JãTÄî  Äãz�J  ãT�  
ä  Jã  JzXä Xã ö�ç Z�J �ìXöJ Ä  ̉ �ç ì�ß | ç ̉ Xî J ̉ X�Xã öXìê ìÄî X₧�J ã T�öç �J Ní §ÄìX�ç ì�Äã NìXJ î X�ö| X�
ê J ìḟ NÄê Jãö╜�î �î ÜÄ̉ ̉ �Äã�Jêê ̉ ©Äã z�ö| Jö�Üã ç ß ̉ XTzX�Äã �J �ê ìJNḟ NJ ̉ �ß J©→� 

A| Äî �Nç §ìî X�ß Ä̉ ̉ �Nç¶Xì�ö| X�Zç ̉ ̉ ç ß Äã z�öç ê ÄNî ↑�| Äî öç ì©�ç Z�ìXöJÄ̉ ₧�Nç ìê ç ìJöX�î ç NÄJ ̉ � 
ìXî  êç  ã î  ÄMÄ̉ Äö©₧�ç  ìzJãÄ™Jḟ  ç  ãJ ̉  �ê î  ©N|  ç ̉  çz©₧�?F  8  A�J  ãJ ̉  ©î  Äî  ₧�̉  çzç  �NìXJḟ  ç  ã₧�öJ  ìzXö�ä  J  ìÜXöî  ₧�  
ê ìXTÄNḟ ¶X�Jã J ̉ ©ḟ Nî ₧�ê ìÄNX�î öìJöXz©₧� ̉ ç NJḟ ç ã �ö| Xç ì©₧�Äã¶Xãöç ì©�ä J ã J zXä Xãö₧�TÄî öìÄM§ḟ ç ã �
N|  J  ããX̉î  ₧�êç  Äãö�çZ�î  J ̉  X�î  ©î  öXä  î  ₧�M§î  ÄãXî  î  �öXN|  ãç  ̉ çz©₧�êJ©ìç ̉  ̉ ₧�M§TzXḟ  ãz₧�î  N|  XT§̉  Äãz₧�î  öç  ìX�  
̉  J©ç  §ö₧�ä  J ìÜXḟ  ã  z�NJä  êJÄzã î  ₧�Jã  T�ä  J ìÜXḟ  ã  z�N|  Jã  ã  X̉î  →  

Course Student Learning Outcomes 

• Create and deliver to peers  an effective advertis ing campaign that includes  visual and oral  
communications . 

• Extract relevant marketing research, proces s  the data appropriately draw reasonable 
conclus ions and present in campaign prospectus and orally. 

• Communicate effectively and think critically while working in teams . 



College Wide Student Learning Outcomes 

• Acquire subs tantive knowledge in the discipline of their choice sufficient for further s tudy, 
and/or demons trate competencies required by employers to be hired and succeed in the 
workplace. 

• Communicate  effectively.  
• Think Critically 
• Develop the knowledge and skills  to work with others in a  profess ional and cons tructive 

manner. 

Course Prerequis ites 

None 

Communication Plan 

Example language: 
• I will respond to email within 48 hours Monday - Friday. I will offer feedback on major 

as s ignments  within 14 days . The bes t way to contact me is  via the Canvas Inbox, as  I will 
prioritize this email over other modes of communication. 

• In this course I will be pos ting interactive announcements  which will offer specific 
opportunities  for  class  ques tions  and  extra  credit  every  other  week.  

• Additionally, I will be participating in the discuss ion forums with you to share my perspective 
within the discipline and to offer some nuances  of interpretation that may not be present in 
your textbook. 

• Las tly, we’ll be holding small group Q & A ses s ions , where we can learn from our peers  (and 
faculty) on some of the more difficult units within the course. 

Course Outcomes 

After successfully completing MKTG 2350, you will be able to: 

• Develop and formulate retail management strategy for opening a business 
expansion. 

• Integrate marketing and retail management theory into business strategy 
design. 

• Create solutions to current retail industry problems. 

• Explain and present retail management and marketing strategy. 

Grading 



Percent Percent Percent 

93.0 - 100 = A 80 - 83 = B- 67 - 69 = D+ 
90 - 92 = A- 77 - 79 = C+ 64 - 66 = D 
87 - 89 = B+ 74 - 76 = C 60 - 63 = D- 
84.0 - 86 = B 70 - 73 = C - Below 60% = E 

î îXî î ä  Xãö  

This course contains five major assessments. The assessments are worth 30% of your 
total grade. The assessments are as follows: 

• , Äî öç ì©�JãT�$ ?>�= §Ä™↑�5 §̉ ḟ ê ̉ X�N| ç ÄNX�$ Jã¶J î �í §Ä™�Nç¶XìÄãz�ö| X�| Äî öç ì©�çZ� 
ìXöJÄ̉ �JãT�$ ç ìêç ìJöX�?çNÄJ ̉  �>Xî êç ã î ÄMÄ̉ Äö©→  

• 5 Xãöç ì�.ãöXì¶Ä Xß � î î Äzãä Xãö↑�Hç §�ß Ä  ̉ ̉ �MX�ìXí §ÄìXT�öç �N| çç î X�J �ä Xãöç ì₧�
ÄãöXì¶ÄXß �ö| Xä ₧�JãT�ß ìÄöX�§ê �ö| X�ìXî §̉ öî �çZ�©ç§ì�ÄãöXì¶ÄXß → 

• + ç çz ̉ X� ãJ ̉ ©ḟ Nî �AìJÄãÄãz� î î Äzãä Xãö↑�Hç §�ß Ä̉ ̉ �MX�ìXí §ÄìXT�öç �Nç ä ê ̉ XöX�ö| X�
MXzÄããÄãz�JãT�JT¶JãNXT�+ ç çz ̉  X�  ãJ ̉  ©ḟ  Nî �AìJÄãÄãz₧�î ç ä  Xö|  Äãz�©ç §�NJã �ö|  Xã�  
ÄãN̉§TX�ç ã �©ç §ì�ìXî §ä X→ 

• ; J©ìç ̉ ̉ ₧�# §TzXö₧�.ã¶Xãöç ì©₧�JãT�?N| XT§̉ Äãz� î î Äzãä Xãö↑�A| Äî �J î î Äzãä Xãö�ß Ä̉ ̉ � 
|  X̉ê �©ç §�öç �§ãTXìî öJãT�ö|  X�̉  çzÄî ḟ  N�ìXî êç ã î ÄMÄ̉ Äḟ  Xî �JãT�T§ḟ  Xî �çZ�MXÄãz�J �  
ä  JãJzXì�Äã �J �ìXöJÄ̉ �î Xḯ  ãz→  

. ã î ḟ ö§ ḟ ç ã J ̉ �; ç ̉ ÄNÄXî 
Several important policies (harassment, discrimination, and disability) are found in 
the Institutional Syllabus. You can also access this anytime through the document icon in 
the global navigation menu of Canvas (furthest left navigation menu). These policies 
apply to every course you will take at SLCC. 

https://slcc.instructure.com/courses/530981/pages/institutional-syllabus
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