Retail Management

MKTG 2350

Instructor Information

Name:

Phone:

Email:

Office Location:
Office Hours:

Best Time to Contact:
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Semester: Spring

A X¢XT e§1eg1XgZo| AN SITXA & Jée ©d JalzXda X6 X‘;1©JaT M}lAXIl 101J6Xz©
o d gT)ﬁa NJT XizX AXaaXeixaxsii| & JATIXUAXREJa1 43§ B A IN §AX

UieB XIzX¢ZX] XN IXeicNXiiXi B | N Na NacaAgoXse X| XN X4 XN JaTAAz JaT
4 TaTzX8 Xa6¢Z) iXTAci B| ¢ X XXa6XieiAXPEAT o¢ IN §AX¢i ANXITIXY X

eJif N&Jaokh 1UA A Jeé Chz g JoUhach XIzXA J 61INN BJC—

Al AN;§11XB ANX § XZQ ¢cB Az ogeAiﬂ A@l@ng)@APﬁSI;leglJoXlgI\H
1)ﬁega1A/N&@Pt§1zJaAlYlfgaJ eiCN & ¢zCPRF 8 AJTaJ QAPgz¢ NXIf ¢aP&izXod JiUKi Pis
elXFAfﬂXJaJ @NP@IMIOIJGXZ@P{S;NIan d XQl@PﬁﬁﬂXﬁom@a JalzXa Xz“loPEEA()lA@fga

N JaaXiPecAo¢ZiJ XiA 65X iPMEIAXIT GXN d¢ gz@PéJ@g PV Tz Xf azPRN XT§ AzPhdciX
‘T §aPs JiUf Az Nia 6T AATPBAT 4 Jilkfaz N JaaXi—

Course Student Learning Outcomes

e Create and deliver to peers an effective advertising campaign that includes visual and oral
communications.

o Extract relevant marketing research, process the data appropriately draw reasonable
conclusions and present in campaign prospectus and orally.

¢ Communicate effectively and think critically while working in teams.



College Wide Student Learning Outcomes

e Acquire substantive knowledge in the discipline of their choice sufficient for further study,
and/or demonstrate competencies required by employers to be hired and succeed in the
workplace.

e Communicate effectively.

e Think Critically

e Develop the knowledge and skills to work with others in a professional and constructive
manner.

Course Prerequisites

None

Communication Plan

Example language:

e [willrespond to email within 48 hours Monday - Friday. [ will offer feedback on major
assignments within 14 days. The best way to contact me is via the Canvas Inbox, as I will
prioritize this email over other modes of communication.

e In this course [ will be posting interactive announcements which will offer specific
opportunities for class questions and extra credit every other week.

e Additionally, [ will be participating in the discussion forums with you to share my perspective
within the discipline and to offer some nuances of interpretation that may not be present in
your textbook.

e lastly,wellbe holding small group Q & A sessions, where we can learn from our peers (and
faculty) on some of the more difficult units within the course.

Course Outcomes

After successfully completing MKTG 2350, you will be able to:

e Develop and formulate retail management strategy for opening a business
expansion.

o Integrate marketing and retail management theory into business strategy
design.

e Create solutions to current retail industry problems.

o Explain and present retail management and marketing strategy.

Grading




Percent Percent Percent

93.0-100=A 80 -83 =B- 67 - 69 = D+
90-92 = A- 77-79=C+ 64-66=D
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This course contains five major assessments. The assessments are worth 30% of your
total grade. The assessments are as follows:
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Several important policies (harassment, discrimination, and disability) are found in

the Institutional Syllabus. You can also access this anytime through the document icon in
the global navigation menu of Canvas (furthest left navigation menu). These policies
apply to every course you will take at SLCC.



https://slcc.instructure.com/courses/530981/pages/institutional-syllabus
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